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Legal Disclaimer & Confidentiality Notice

This presentation is strictly confidential and must not be copied, distributed, circulated or disseminated without the express written consent of BrandPilot Al Inc. ("the Company"). The information contained in these
slides is for information purposes only and is being made available on a confidential basis solely to enable prospective "accredited" and other qualified investors authorized by the Company to evaluate the securities
of the Company (the "securities") with the express understanding that no person will release this presentation or any other document provided herewith, discuss the information herein or make reproductions of the
documents. Reliance on this presentation for the purpose of engaging in any investment activity may expose an individual to a significant risk of losing all or a portion of any investment they may make in the
securities.

This presentation is not, and under no circumstances is to be construed as, a prospectus, an advertisement or a public offering of securities in Canada, the United States or any other jurisdiction. No securities
commission or similar authority of Canada, the United States, or any other jurisdiction has reviewed or in any way passed upon this document or the merits of the securities described herein, and any representation
to the contrary is an offense. This presentation does not contain all of the information that would normally appear in a prospectus under applicable Canadian or United States securities laws. Neither the delivery of
this presentation, at any time, nor any sale made pursuant hereto, will imply that the information contained herein is correct as of any time subsequent to the date set forth on the cover page hereof or the date at
which such information is expressed to be stated, as applicable, and, except as may be required by applicable law, the Company is under no obligation to update any of the information contained herein or to inform
the recipient of any matters of which it becomes aware that may affect any matter referred to in this presentation (including, but not limited to, any error or omission which may become apparent after this
presentation has been prepared).

This presentation is not intended as an offer or solicitation with respect to the purchase or sale of any financial instrument. If a private placement of the securities of the Company occurs, there will be restrictions on
the resale of the securities. This presentation contains forward-looking information. Forward-looking statements are frequently, but not always, identified by words such as "expects," "anticipates," "believes,"
"intends," "estimates," "potential," "possible," "projects," "plans," and similar expressions, or statements that events, conditions or results "will," "may," "could," or "should" occur or be achieved or their negatives or
other comparable words and include, without limitation, statements regarding, results of operations, strategy, plans, objectives, goals and targets, closing of the offering of securities, plans to increase market share
or with respect to product development and adoption by potential customers. These statements relate to future events and future performance.

Forward-looking statements are based on the opinions and assumptions of management as of the date made, and are subject to a variety of risks and other factors that could cause actual events/results to differ
materially from these forward-looking statements. Although management believes that the expectations are reasonable, there can be no assurance that such expectations will prove to be correct; these statements
are no guarantee of future performance and involve known and unknown risks, uncertainties and other factors. We cannot guarantee future results, performance, or achievements and no representations are made
that actual results achieved will be the same. Nothing herein can be assumed or predicted, and readers are strongly encouraged to learn more and seek independent advice before relying on any information
presented.

These materials may contain inaccuracies or typographical errors. The Company shall not be responsible for any errors or omissions contained in these materials and do not guarantee the accuracy, completeness,
or timeliness of the information contained herein. The Company expressly disclaims any and all liability resulting from the use of the information contained herein or otherwise supplied, or resulting from the failure to
supply additional information. An investment in the securities should be considered highly speculative. This presentation does not constitute an offer to sell or the solicitation of an offer to buy, nor shall there be any
sale of the securities in any jurisdiction in which such offer, solicitation, or sale would be unlawful prior to registration or qualification under the securities laws of such jurisdiction.
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TEAM

Leadership Team & Board of Directors

Experienced executives and directors driving enterprise growth and strategic execution

Brandon Mina
President & CEO, Director

Be

IAB and CMA.

Board of Directors

Adam Szweras Executive Chairman

Forbes Technology Council member and serial
entrepreneur with decade of global marketing
expertise, former CMO of award-winning agencies. He
is on the advertising technology committee for both the

Kyle Appleby, CPA

Chief Financial Officer

Founder of CFO Advantage Inc., seasoned public
company CFO with 20+ years experience across
technology, mining, and investment funds. He provides
invaluable expertise in M&A advisory, capital markets
strategy, and stringent financial compliance.

Founder of Foundation Markets; experienced corporate finance & securities lawyer.

Jeremy Goldman Independent Director

Former CFO of venture tech firms; seasoned finance and technology executive.

Andres Tinajero Director

CPA, MBA; 20+ years as CFO and finance director across public sectors.

e Seif Khemaissia . Jenn Patterson

™ Chief Growth Officer Director of Sales & Partnerships
15+ years programmatic advertising leader, former SVP 20+ years field marketing and partnerships expert
Business Growth at major agencies, recognized for driving Al-powered ad efficiency for
turning analytical insights into revenue growth. He performance-focused brands. She has extensive
brings deep expertise in demand-side platforms and experience building strategic agency relationships and
data-driven optimization to maximize client ROI. scaling new revenue channels across global markets.

Jordan Brooks
VP of Product & Data Strategy

30

Strategic advisor with expertise in zero-to-one SaaS
product development and business expansion. 15+
years in advertising industry experience.

Brian Presement Director
Founder & CEO of Unite Communications; 25+ years in tech and telecom.

Corbett Fine Director
VP Digital Marketing at IGM Financial; 20+ years driving revenue via digital strategy.

Randall Craig Independent Director
CEO of Pinetree Advisors; author and expert in digital strategy and business growth.
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https://www.statista.com/outlook/amo/advertising/influencer-advertising/worldwide#ad-spending

"By 2035, 80% of internet traffic
could be driven by Al Agents.”

—Gartner Futures Lab: The Future of Identity, 7 April 2025’



Invalid Traffic (IVT) Rates Across Google Campaigns

Average IVT Rate With an annual ad spend
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The Automation Trade-Off

Programmatic advertising promised efficiency, but forced marketers to trade transparency for
scale.

What Automation Delivered What We Lost
° Machine-speed execution A Human oversight removed
. VS .
Q Unprecedented audience scale A Opaque, black-box buying
° Lower transactional costs A No visibility into actual placements

Programmatic Advertising Market: $720B (2026) -> $1.17T (2030) | 13% CAGR

4’ BrandPilot™® CONFIDENTIAL - NOT FOR DISTRIBUTION CSE: BPAI | OTCQB: BPAIF | Frankfurt: SLHO

Al & Technology Virtual Investor Conference



THE PROBLEM

The $100B+ Waste Crisis

Projected for 2026 within a $740B global digital ad spend

I Global Ad Fraud: $100B+ VS Global Credit Card Fraud: $33.4B

Sources: Nilson Report 2025

$100B+ 43% 15-35%

Wasted Annually Invalid Traffic Budget Leakage
AP
;o] =y N\
Global digital ad spend lost to malicious Ad traffic exhibiting bot or fraud signals Average advertiser budget lost to
activity undetected waste

The Impact: Inflated CPCs - Plunging ROAS - Depleted Budgets

Sources: Juniper Research 20Zb, Clixtell 2026, Spider AF
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How the $100B+ Breaks Down

Understanding the 2026 fraud landscape against a $740B global digital ad spend

), Bot Traffic & Al $38B M Click Fraud $28B

Advanced agentic Al and botnets designed to mimic genuine human
behavior, bypassing standard platform security checks to drain
budgets.

Intentional, malicious clicking on pay-per-click (PPC) advertisements
by competitors, click farms, or automated malicious scripts.

D Domain Spoofing $18 B & AdStacking & $16B

= Pixel Stuffing

Disguises low-quality, fraudulent, or fake websites as premium, Invisible manipulation where multiple ads are layered on top of each
reputable publishers to sell digital ad space at higher rates. other or crammed into 1x1 pixels to falsely claim impressions.

Note: Breakdown of $100B in projected global ad waste.
Sources: Juniper Research 2026, Clixtell 2026, Spider AF
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WHO WE ARE

We enable marketers to do more with less

We enable marketers to take control in an increasingly automated advertising ecosystem - eliminating fraud,
waste, and abuse across a $740B global market.

$100B+ 43% -80%

Projected 2026 Waste Invalid Traffic Rate Decrease in CPC
@ L V) 4
Transparent Visibility Fraud Elimination Real Outcomes
See where every dollar goes—no black boxes Remove bot activity and reclaim budget Drive genuine conversions and verified results
( By tackling the $100B+ fraud crisis, we unlock the true value of every digital advertising dollar. )
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Complete Performance Marketing Stack

LAUNCHED MARCH 2025
LAUNCHED MARCH 2026 LAUNCHED NOVEMBER 2025
' W @

AdAi ClickRadar™ SearchlQ™

Eliminate branded search cannibalization

and non-incremental spend Real-time bofc dgtectlon and forensic Ensure brand visibility in Al-driven
refund submissions search

Real-time Al detection of wasted ad Behavioral analysis and agentic Monitor and optimize presence in

dollars browsing signals generative Al search results

Forensic evidence for platform refunds Performance-based pricing on Complement AdAi and ClickRadar for
. recovered budgets full-funnel integrity

15 enterprise/SMB customers, 12

enterprise trials underway, 65 brands in Just launched - commercial pilots Active commercial users and agency

active pipeline currently underway partnerships in place

£ Three products, one mission: maximize ROAS and eliminate fraud, waste, and abuse.
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TRUSTED BY

Enterprise Brands Trust BrandPilot Al

Proven performance across verticals — from financial services to retail, healthcare to education.
WEALTH m coﬁecu o . Axoni
MANAGEMENT w breezeline A
() save the Children FARFETCH URBANBARN  Veryorvteeauny
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Business Model: SaaS + 100% Performance-Based

Zero upfront cost. We only succeed when you recover budget. Free audit + 90-day trial (payment from recovered funds only).

I~ AdAi Core (25% of Recovery) £ Platform Subscription
($500-$2K/month)

» Zero upfront cost - fee only charged on verified e Ongoing optimization, reporting & analytics
budget recovery e ClickRadar™, SearchlQ™, integrated dashboard

o Aligns incentives for maximum value extraction « Multi-module Saa$ platform with full access
» Performance-based pricing ensures mutual success o .
» 100% customer retention rate

» ~$50K-$200K typical recovery per client

° Verified Recovery ~$50K-$200K typical ° Full Platform Access $500-$2K/month

Win-Win-Win Model: We only succeed when you recover budget.
80%+ trial-to-contract conversion, ~70% overall conversion, 100% customer retention.

CONFIDENTIAL - NOT FOR DISTRIBUTION
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AdAi: Proven Value Across Your Marketing Stack

Eliminate waste, reduce costs, and maximize ROAS with Al-powered ad optimization.

$ Lower CPC & Cost/Conversion O

Reduce cost per click by 45-80% and cost per
conversion by 30-50% through Al optimization.

J 45-80% CPC reduction

Improve ROAS %

Increase return on ad spend with verified human
traffic and accurate attribution across channels.

4’ Brand pilotl Al & Technology Virtual Investor Conference

Protect Branded Search

Eliminate cannibalistic branded keyword spend and
non-incremental traffic that inflates costs.

v Prevent brand cannibalization

Evidence-Based Refunds

Forensic logs submitted through official platform
workflows for guaranteed budget recovery.

@ Verified recovery process

CSE: BPAI | OTCQB: BPAIF | Frankfurt: 8LHO



Our Solution: AdAi — Independent Validation Layer

Collection - Al Detection - Forensic Log - Recovery

* 01. Collection ‘. 02. Al Detection £.  03.Forensic Log D 04. Recovery
« Lightweight pixel \ » Behavioral analysis 3 » Evidence chains A e Budget recovery

o Data capture » Agentic detection e Log-level recording ‘ o Official workflows

e Timestamps & IPs « Pattern recognition e Timestamped data » Platform credits

» Real-time tracking » Real-time scanning e Platform submission « Verified refunds

Bottom Line: Protect budgets and restore data integrity without campaign disruption.

AdAi's independent validation layer seamlessly integrates with your existing ad infrastructure to identify and eliminate non-incremental spend, automated traffic, and
invalid impressions. Our forensic evidence submission process ensures verified refunds through official platform workflows.

$181,942 79%

Recovered in 90 days CPC reduction Cost/Conversion reduction

CONFIDENTIAL - NOT FOR DISTRIBUTION CSE: BPAI | OTCQB: BPAIF | Frankfurt: 8LHO
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Case Study: 80% Lower CPC, No Loss in Ad Clicks

B Client Profile 4 Setup & Deployment

Ll LA e b e AdAi deployed to identify non-incremental spend and invalid traffic

Large-scale telecom and media company across Google Search campaigns.

90-day trial period with full forensic tracking and platform evidence
Challenge: High CPC on branded search terms submission.

$4.23 avg CPC on brand keywords with unclear incrementality and

. Zero disruption to live campaigns
significant bot traffic suspected ° P palg

~;
Baseline: $4.23 avg CPC on brand keywords 2 Key Results

Mixed signals on campaign performance across Google Search o o
CPC Reduction Cost/Conv. ¥ Recovered
ilot* Sl AR AL = DO ol bl T o CSE: BPAI | OTCQB: BPAIF | Frankfurt: SLHO
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90-Day Results

Case Study Results: First 90 Days

Proven impact metrics from enterprise client deployment of AdAi platform

|~ Before AdAi @ After AdAi 1  Impact

High branded search spend with unclear AdAi deployed to identify non-incremental

incrementality, mixed signals on campaign spend gnd invalid traffic across Google Search

performance, and significant bot traffic campaigns

suspected

CPC: $4.23 CPC: $0.89 CPC Reduction: -79%
Cost/Conv: $127.50 Cost/Conv: $70.13 Cost/Conv Reduction: -45%
Budget Recovered: $0 Budget Recovered: $181,942 Budget Recovered: +$181,942
Ads Uncontested: 12% Ads Uncontested: 90% Ads Uncontested: +78%

0 Verification: Forensic logs submitted through Google's official Invalid Traffic Credit workflow

Client anonymized per NDA. Results may vary by account structure and traffic quality.
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Go-To-Market: Educate the Market

The BPAI team are marketers teaching marketers

F Education MﬁStGI’ClaSSing.ComPartnershlp Masterclassing_con
Webinars masterclasses. conferences ?4 Al Marketing Leaders Dinners S. Alin Marketing Masterclasses
and thought Ieadership content to r_aise Jul 16 Los Angeles Oct 21 New York
awareness and establish authority in the
market. Aug 13 New York Nov 4 Miami
Sep 30 Chicago Nov 17 Toronto

Dec 8 New York

12 Educational campaigns

Outbound IEY Partners B  Direct Enterprise

Targeted outreach, ABM campaigns, and direct Agency partnerships, platform integrations, Upper mid-market and enterprise focus with
engagement with CMOs and CFOs to drive and reseller networks for scaled distribution white-glove service and custom deployment
qualified leads. and market reach. for large accounts.

- Direct engagement o2 % Enterprise focus

CONFIDENTIAL - NOT FOR DISTRIBUTION
H o4 CSE: BPAI | OTCQB: BPAIF
4’ BI'GthIlOt Al & Technology Virtual Investor Conference | @



CAP TABLE

Capitalization Summary

Capital structure and fully diluted share count as of December 31, 2025 (Based on Q3 FY2026 MD&A).

Security Class Outstanding % of Fully Diluted
Common Shares 190,121,642 61.3%
Warrants 106,013,078 34.2%
Convertible Debt 4,081,818 1.3%
Options & RSUs 9,769,570 3.2%
Fully Diluted Total 309,986,108 100.0%

BB Contact Information

Email: ir@brandpilot.ai
Website: www.brandpilot.ai

Phone: +1-888-960-2724

Stock: CSE: BPAI | OTCQB: BPAIF | Frankfurt: 8LHO
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BRANDON MINA,

ADAM SZWERAS, CHAIRMAN

CEO
b.mina@brandpilot.ai

a.szweras@brandpilot.ai

416.564.5926

519.239.6460
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